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Timeframe: June 14-17, 2024

Objective: Measure awareness, favourability, and perceptions related to natural gas



Respondent Profile

Gender

51%

49%

18-24
25-34
35-44
45-54
55-64

65+ [N 21%

Region

Own
Rent

14% Other
1%
7%

s g 2%

High school and less

Some vocational, technical, college
or CEGEP
Graduated vocational, technical,
college or CEGEP

Some university
Undergraduate university degree

Graduate university degree

Housing Status

. 6%

Education
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& Energy Sources in Household Consumption

Q: Which energy source(s) do you currently use in your household?

A

Electricity

88%

4

Natural Gas

43%

A
w

Propane

1%

4

> 3
Burning wood

8%
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7 1
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Solar power

%

Heating oil

5%




‘ Familiarity with Natural Gas

Q: If you have heard of it, please indicate how familiar you are with it? % Familiar

Electricity A %%

Gasoline | T s n 92%

Natural gas 13% [EAl 8%

Solar Power 1% B 8%
Hydroelectric power 6%  IEX 7%
Propane 13% [EAN 8%

Wind power 14% EAR 8%

Coal 18% WAl 73%

Heating oil 21% [ 9% 6o NIAT

Nuclear power 22% [ 10% 2/
Renewable natural gas 29% 57%
Ethanol 32% 49%

Hydrogen gas 34% 45%
Geothermal energy 31% 45%
Tidal and wave power 27% 38%

u Very familiar u Somewhat familiar Somewhat unfamiliar = Very unfamiliar ® Never heard of it



‘ Favourability Ratings of the Energy Types

Q: Thinking about energy resources used in everyday life, what is your overall opinion of the following energy types?

% Favourable

Solar Power 2% ZI0 8%
Electricity 13%  TI0 82%

Wind power 15% SR 78%
Hydroelectric power I 0% [NGHC
Geothermal energy 23% 2 T 52
Natural gas 25% IEATEA 0%
Renewable natural gas 25% 2% 12% S

Tidal and wave power 25% sl 2r% JESE
Gasoline 27% 45%

Nuclear power 27% 36%
Hydrogen gas 36% L% 22
Propane 35% 41%

Heating oil 31% 23%

Coal 24% 20%
Ethanol 38% 24%

® Very favourable ® Favourable Neutral ® Unfavourable = Veryunfavourable ®Don't know



‘ Importance of Natural Gas in the Canadian Economy

Q: In your opinion, how important is the role of natural gas in Canada’s economy?

Important Unimportant
79% 3%
41%

10%
8%

e

® Very important ® Somewhat important Neither important nor unimportant ® Somewhat unimportant = Very unimportant = Don't know




‘ Energy Sources — Evaluation of Affordability, Reliability and Sustainability

Q: In your opinion, which of the following energy sources are the most affordable/reliable/environmentally sustainable?

Affordable Reliable Environmentally Sustainable
86%

3% 69%
66% 66% °

63% 63%
46%
40%
36% 36%
25%
18% 17%
I 1 2% 13%

= Natural gas = Electricity Solar power = Burning wood = Propane ® Gasoline = Heating oil

52%

16%
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‘ Canadian Sentiment on Energy Source Choice

Q: If you were no longer able to choose your energy sources, how would you feel about the lack of choice?

54%

14%
11%

= | would be upset = | am indifferent about my energy choices | would not be upset " Don’t know/unsure




& Stance on Banning Natural Gas

Q: If this were to occur in your neighbourhood, which of the following best describes your stance on the matter?

Some municipalities are considering or are actively moving
towards banning natural gas in residential neighbourhoods
citing health concerns and its environmental impact.

Some municipalities are considering or are actively moving
towards banning natural gas in residential neighbourhoods.

Support 23% Oppose 37%

Support 30%
29% » 27%
19%
11% + 11%

Oppose 32%

15% 16%

el l

B Strongly support a ban

11%

= Somewhat support a ban Neither B Somewhat oppose a ban

Combined

Support 26% Oppose 35%

28%

17% 15%

B Strongly oppose a ban ® Don’t know/unsure



‘ Likelihood of Advocacy Against the Ban on Natural Gas

Q: How likely are you to advocate against the ban on natural gas specifically?

Likely Unlikely
40% 40%

25% 25%

20%

® Very likely u Likely Unlikely 5 Very unlikely ® Don't know/unsure




‘ Motivations to Advocating Against the Ban

Of those who are likely to advocate against the ban:

Q: What are your top three reasons for advocating against the issue of banning natural gas?

T T esaas S o T A . o7
businesses °
Natural gas reduces carbon emissions compared to coal and oll ‘_ 31%
Natural gas is a reliable transitional energy source before full renewable ‘_ 319
adoption °
| should have a choice for different energy sources ‘_ 30%
Natural gas is essential for energy security and grid stability ‘_ 30%
Existing natural gas infrastructure is cost-effective ‘_ 25%
Natural gas supports renewable energy by providing backup power ‘_ 25%
A ban on natural gas could lead to job losses in the energy sector ‘_ 22%
Industries relying on natural gas could suffer economically from a ban ‘_ 20%
Continuous innovations improve the environmental impact of natural gas ‘_ 17%
Other ‘- 2%



‘ Preferred Advocacy Methods Among Canadians

Of those who are likely to advocate against the ban:

Q: How likely are you to engage in the following advocacy methods?
% Likely

Using social media to raise awareness 21% 43%
Contacting a government official 24% 40%
Participating in online forums or discussions 24% 43%
Volunteering for an advocacy group 23% 31%

m (5) Very likely = (4) (3) m (2) = (1) Very unlikely = Don't know/unsure



& Barriers to Advocating Against the Ban

Of those who are unlikely to advocate against the ban:

Q: What barriers prevent you from advocating against issues?

Lack of knowledge 50%

Belief that it will not make a difference 38%

Lack of time 24%

Lack of resources 20%

Don’t care about the issue

19%

Fear of backlash

13%

Other

-
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‘ Canadian Perspectives on Energy Resilience

Q: Please indicate your level of agreement with the following statements:

% Agree

It is important for Canadians to be able to choose the energy sources 0
| think relying on a ;/jgi;;yd?; fjr;?ilggssgﬁgcﬁs V\\;\éigtﬁreerpare me for energy 7% I 700)
| think having a vareiitg/rg; ecr(;g:g)i/ns?nt;r%%su \;vélrl]gzlp me in managing 19% I 67%
| believe that natural gar\]se ;iigclae:(;\ :::kﬁfgCient energy source for 229 I 62%
| am satisfied with the cug:)?’:'l\é rrrilri]x n(z; (;r:g\rngglcséources used to generate 200, % 58%
| would be willing to pay more ig;ggirgg if it is sourced from renewable 059 41%

= Strongly agree = Agree Neither agree nor disagree = Disagree = Strongly disagree = Don't know



& Energy Security Concerns in Canada

Participants were asked:

Energy security refers to ensuring a stable and reliable supply of energy sources to meet the
needs of a region. This involves having adequate reserves, diversified energy sources, and
infrastructure resilience to withstand disruptions such as natural disasters or geopolitical

conflicts.

How concerned are you about the future of energy security in Canada?

Concerned Unconcerned
60% 14%

43%

21%
17%

® Very concerned ® Somewhat concerned Neither concerned nor unconcerned ® Somewhatunconcerned ® Very unconcerned ® Don't know/unsure

11%

]
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& Achieving Net-Zero Goals: Feasibility and Attainability

Participants were asked:

"Net-zero" goals mean that we want to balance out the greenhouse gases we put into the air
with the ones we take out. It is like keeping our emissions in check, so we don't make climate
change worse. Canada is committed to achieving the “Net-zero” goals by 2050.

Do you think...
Overall, Canada’s net-zero goals Canada's net-zero goals are
are achievable financially attainable
a7 %9% 43%

25% 27%

mYes ®mNo Don’t know/unsure



‘ Confidence on Achieving Energy Supply and Zero Emissions in Canada

Q: How confident are you that Canada will have a reliable energy supply if we prioritize zero-emission energy sources

Confident Not Confident
31% 36%

249
’ 23% 23%

m  Veryconfident = Confident Neutral = Unconfident = Veryunconfident = Don’t know/unsure



‘ Confidence on Achieving Energy Supply and Zero Emissions in Canada

Q: How confident are you that Canada can achieve zero emissions with the technology and infrastructure we have now

Confident Not Confident
23% 46%

30%

22%

18%

5%

m  Veryconfident = Confident Neutral = Unconfident = Veryunconfident = Don’t know/unsure
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‘ Canadian Perspectives on Energy Investments and Infrastructure

Q: How much do you agree with the following statements:

% Agree

Natural gas provides a balanced solution, being less harmful to the
environment than coal and oil, and more affordable than wind and solar 19% 43% 21% 4% 1% 62%
energy
Investing in natural gas infrastructure is crucial for job creation and - — i - 107 56%
economic stability in Canada . . ° . °

®  Strongly agree B Agree Neither agree nor disagree = Disagree ®m  Strongly disagree ® Don't know/unsure

There needs to be more investments in making Canada more energy
diverse (i.e., the combination of different energy sources used to meet
energy needs)

Canadians should have access to natural gas to ensure a reliable energy
supply when renewable sources like wind and solar are not producing
enough electricity

Natural gas should be part of Canada's mix of energy sources to provide
affordable and reliable energy for homes and businesses



‘ Public Perceptions and Expectations on Energy Sources and Investments

Q: How much do you agree with the following statements:

% Agree

More investments are needed to improve energy security in Canada 15% il 74%
Prioritizing natural gas as an energy source over coal and oil is better for the
The government should ensure that natural gas remains a significant part of
the energy mix to provide a balance between renewable energy sources and 18% I 64%
fossil fuels
ing i [ ture is crucial for enhancing Canada's
The development of natural gas resources in Canada should be supported ) . . ) . 0
to maintain and create jobs and stimulate economic growth 18% e 20% 0% 9% 63%
| have confidence in the government's ability to address potential energy . 5 ) . 5 .
o
supply disruptions and ensure energy security for Canada 8% S 25% % o 8% 1%

= Strongly agree = Agree Neither agree nor disagree = Disagree =  Strongly disagree = Don't know/unsure
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We make, change and mobilize public opinion

We effectively represent the
interests of corporations, not-for-
profits, and industry associations to
achieve results with governments
around the world. No longer is a
winning outcome based on ‘whom
you know’ or the ‘magic meeting’. It
is about contributing to the policy
process, presenting a case that is
supported by authentic community
voices, and geftting in front of the
right decision-makers and opinion
leaders to make that case

effective.

We design and execute
deliberative research programs
that inform and provide insight into
clients’ most critical decisions.
Following a disciplined set of
principles, our seasoned
professionals have experience in
numerous qualitative and
quantitative techniques for
effectively measuring opinions
among key audiences and using
research to identify when and how
opinions can be leveraged and
mobilized for their greatest impact.

We hold membership with the following leading research industry associations:

We develop strategies for clients
using a deliberative or adversarial
model, allowing them to control the

narrative and win public opinion

battles. Whether to gain market
share or establish a positive
reputation we ensure clients are
well prepared and well-advised.
How you tell your story and where
you tell it is often the difference in
successfully changing opinion,
defending your interests, obtaining
approval, and mobilizing
stakeholders.

Mobilization campaigns are
premised on the fact that for
elected officials, the single most
influential voice in shaping their
decisions is that of their local
voters and community leaders.
The benefits of mobilization go
beyond a one-off campaign. The
long-term goal of mobilization is to
increase engagement, provide
greater value for members, and
increase the share of voice and
influence outcomes.
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